
 
 

Guide to Product Tagging 
The Instagram feature that will change the way people shop 

The Shoppable Instagram e-Book 
 

✔ Hands-on Walkthrough for Posting including best practices, all in an Instagram store 
using product tagging 

 
✔ Complete Setup Guide to Prepare for Product Tagging on Instagram so you are 

ready to go 
 

✔ Product Tagging Setup Checklist (infographic) 
 

✔ Instagram Growth Start-up Strategy to fuel your store with quality traffic 

 



Instagram is about to become your e-commerce hub. 
 
Shopify and Instagram are teaming up to bring product tagging to Instagram. This has 
been in the works for about a year. Some accounts have started to receive invites to 
use the feature during this test trial phase. 
 
The shoppable Instagram is here. Let’s get started. 
 
It’s already having an impact. We spoke with business owner Austin Tomasek 
@Lady_Caliber to get a behind the scenes look at the new feature.  
 

“I have tripled my sales within the last week since I started using this feature.” 
 

 
 

Lady Caliber Woodworking is a self-described “One Woman Shop: Flags & Carved 
Signs ᵒVeteran Owned & Operatedᵒ” Check out her shop at  Lady Caliber 
Woodworking! 
 
Product Tagging is an absolute game changer for Instagram and its new focus on 
e-commerce and business. It starts with simple product tagging. 
 
We’re going to discuss what this means for Instagram and Shopify e-commerce 
businesses. 
 
In later sections, we go deeper into our interview with Austin and explore what this has 
meant for her growing online business. 
 
We also deep dive into what preparations and setup you can need to complete to use 
this new feature, in Instagram, Shopify, and Facebook. We discuss how it works and 
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looks, best practices for usage, and what you can do to be successful using Instagram 
to drive traffic to your Shopify store and increase your sales. 

Table of Contents 
 

“I have tripled my sales within the last week since I started using this feature.” 
Table of Contents 

Part 1: Product Tagging with @Lady_Caliber’s Austin Tomasek 
Death to LINK IN BIO 
Shorter Flash to Bang 
Professionalism 
Time Saved 
A Great Fit for Instagram 

Part 2: What You Need To Do To Be Ready for Product Tagging in Instagram 
How it Works Step-by-Step with @Lady_Caliber 
What You Need To Do To Be Prepared on Instagram 

#1 Get your Instagram game up. 
#2 You must have an Instagram Business account to use the new feature. 
#3 You need to be using the most up to date Instagram version. Update your 
app on your phone. 
#4 You must be using Instagram from the United States ( and now a handful of 
other countries). 
#5 Turn Product Tagging on. 

What You Need to Do with Facebook 
#1 Connect your Facebook Page to your Shopify store. 
#2 Your product catalog is needs to be active on Facebook. 

What You Need to Do on Shopify 
#1 If you aren’t already, open a store on Shopify. 
#2 You will need to use the Online Sales Channel for Shopify. 

Part 3: Hands on Guide to Using Product Tagging with @Lady_Caliber 
Posting Using Product Tagging 

Step 1 
Step 2 
Step 3 
Step 4 

2 



Product Tagging from your Customer’s Perspective 
The New Shopping Section of Insights for Product Tagging 

Views 
Clicks 

Part 4: How to Get Your Instagram Game Up! 
Understand Instagram to Define Your Strategy 
Define Your Strategy 

Paid Traffic 
Instagram Influencers 
Content (Posting) 
Organic Traffic 
For full access to helpful tips, strategies, and hands-on guides like this one, join 
our FREE Members-ONLY blog. 

 

 

Part 1: Product Tagging with @Lady_Caliber’s Austin Tomasek 

 

Death to LINK IN BIO 
 
The struggle to push traffic to your website with one link in your BIO is over. At least for 

3 



those who qualify, “link in bio” is now going to be secondary when it comes to pushing 
traffic to your website. Using only a single link has helped keep Instagram simple and 
elegant. But, it has been a struggle for businesses to efficiently push customers to 
purchase on their websites. 
 

Like many businesses on Instagram, Austin has “dreaded having to explain to 
customers where and how to purchase...you know the whole link in bio 
business.” 
 
Product Tagging allows many businesses to directly tag products right on their photos 
for visitors allowing them to simply tap to shop - all within Instagram. This is going to 
be a game changer on Instagram for e-commerce. 
 

Shorter Flash to Bang 
 
The addition of product tagging significantly streamlines the e-commerce journey on 
Instagram for buyers. It takes the burden off of the customer to seek out products. 
Link in bio has become a leap of faith for some customers not knowing exactly what 
they’re getting into. Now, your store is one tap away. 
 

For Austin and Lady Caliber Woodworking, “This is finally that break for stores 
like mine to make it easier on customers. Shorter steps equal a shorter 
flash to bang.” 

Professionalism 
 
This new integration with Shopify also enhances the credibility for e-commerce 
businesses on Instagram. The interface is beautiful and allows you to present your 
products in an elegant and authentic way, two areas Instagram shines over other social 
media platforms. 
 
We asked Austin what this feature improves for her on Instagram. 
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“Being a small one woman shop, this feature allows me to present my 
products at a higher level of professionalism.” 

Time Saved 
 
Second on Austin’s list of benefits is the simple time saved on customer service. Much 
of her time on Instagram was spent communicating simple things like how to locate her 
website and where people could buy her products. 
 
Product tagging is front and center, directly in your content. This new feature really 
puts the focus on your business. 
 

“I’ve had my Shopify link in my Instagram bio since May when I started but 
I was constantly having people ask how to purchase. This gives them a 
direct action to follow without me having to push the sale or get back to 
the comment or direct message hours later after they’ve lost interest.” 
 
It’s important to note. The new product tagging feature not only shortens the sales 
cycle but product tagging strengthens the path to purchase. It’s easy to lose a 
customer’s interest with one link in a bio. Product tagging capitalizes on interest in the 
image and product at the source, the post where consumers engage. It offers a simple 
tap to capitalize on your customer's interest. 
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A Great Fit for Instagram 
 
Instagram is at its best when people and businesses make authentic, human 
connections. This core value is weighted in content, images, and video. Other systems 
like organic growth found in a follower and following substructure support these 
authentic roots. Product tagging fits right in with this nucleus as it gives another 
dimension for your images and photos to connect with your followers. Product tagging 
maintains the authenticity of Instagram’s interactions without sacrificing simplicity and 
elegance. 
 
Now, let’s explore getting your store and your Instagram ready. 
 
Special thanks to Austin and Lady Caliber Woodworking for sharing her perspective 
and giving us a behind the scenes look at product tagging on Instagram.  
 

Part 2: What You Need To Do To Be Ready for Product Tagging 
in Instagram 
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DISCLAIMER: Some of this information may have changed at launch of this feature or 
with future updates. The information is current during the testing phase of the Product 
Tagging beta and as of March 23rd 2018. 
 
Let’s take a hands-on look behind the scenes of Product Tagging so you can get ready 
for this game changing new feature. 
 
First, let’s re-introduce you to Austin. Austin is the bad ass woodworking artist and 
entrepreneur known as @Lady_Caliber on IG. She was kind enough to help give us a 
behind the scenes tour of her Instagram during product tagging’s beta test phase. 
 
Let’s get to it. 
 
We will review what you need to do to be Prepared On... 
 
    Instagram 
 
    Facebook 
 
    Shopify 

How it Works Step-by-Step with @Lady_Caliber 
 
What is Product Tagging? 
 
Product Tagging is HUGE for e-commerce. It is simply the abiity to “tap to shop” on 
Instagram. Product Tagging allows you to tag products in your photos which your 
customers can tap to enter the product page on your Shopify website. 
 
It is an awesome feature and an important integration between the Instagram social 
media giant and Shopify, the e-commerce behemoth. 
 
It’s a game changer for Instagram and e-commerce. Are you ready? 
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What You Need To Do To Be Prepared on Instagram 
 
#1 Get your Instagram game up. 
 
It’s all about traffic so drum up traffic to get your Instagram teaming with new leads 
every day. 
 
There are a number of ways to grow your Instagram, but you will need a steady stream 
of traffic to your page daily to truly capitalize on this new feature. 
 
This traffic needs to be targeted and substantial in volume for you to convert it into 
sales, hundreds a day and thousands a week to start your scale up.  
 
We recommend one solution that outperforms them all on Instagram...despite the fact 
that we are clearly biased.  
 

Get active with organic traffic.  

You can do it for FREE on your own each day in Instagram. We show you how here. 
You can use a managed service like Sollevarsi SOCIAL to have experts in organic 
traffic for businesses do it.  
 
Either way, organic is low cost and high value for driving quality traffic to your 
Instagram.  
 
Our organic service adds upwards of 15,000-20,000 organic reach per month on our 
Business Plan. Just saying. That’s HUGE for $99/month. That’s likely much more than 
you’ll get on Facebook or Instagram Ads for the same spend. We also use advanced 
targeting similar to FB Ads to find the best traffic. Our traffic also converts naturally to 
become followers for continuous branding and sales efforts. 
 
We recently launched version 2.0 of our dashboard adding Organic Reach, Conversion 
Rate, and other metrics to help you monitor your growth more effectively. 
 
Click here to learn more. We go under the hood to look at the new version 2.0 of the 
Rise Up Social Growth Dashboard. 
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There are also a lot of other ways to grow your Instagram with varying cost and 
effectiveness. We explore a few of these in the introduction to our organic growth 
strategy, The Social Media Handshake. 
 
See our Social Media Handshake strategy in action. Check out our step-by-step 
behind the scenes breakdown of how one of our first clients rose from ZERO to 10,000 
targeted and engaged Instagram followers in under 6 months. 
 
However you decide to grow your Instagram and capitalize on this new feature, it is 
clear you need to get your Instagram humming so you can grow your e-commerce 
business. 
 
Why? 
 
Remember what @Lady_Caliber tells us about the impact Product Tagging has already 

had on her business in just the first few weeks. “I have tripled my sales within the 
last week since I started using this feature.” 
 
Get your Instagram game up! 
 

#2 You must have an Instagram Business account to use the new feature. 
 
Learn more about Instagram Business here. In the App and under settings, check to 
see if you can still “Switch to Business Account.” If you can then, you may consider 
doing it now or when the time comes. 

 
#3 You need to be using the most up to date Instagram version. Update your 
app on your phone. 
 
Instructions for iPhone and Android here. 
 
#4 You must be using Instagram from the United States ( and now a handful 
of other countries). 
 
UPDATE March 23, 2018: At launch, Shopify says you can be located in the US, UK, 
Australia, Canada, Germany, France, Italy, Spain, or Brazil. 
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During testing, this was largely a US only feature. 

 
#5 Turn Product Tagging on. 
 
This feature is located in your settings. Tap Products in Settings and Instagram will 
re-authenticate. Then you’ll be good to go once you can tap “Done.” 

What You Need to Do with Facebook 
 
Facebook? Yes, it all goes through Facebook for Instagram in 2018. 

 
#1 Connect your Facebook Page to your Shopify store. 
 
You must have the Facebook Sales Channel setup between Shopify and Facebook. 
This is how much of the information will be shared to make this integration possible. 
This is likely completed for you, but if you haven’t done this yet - connect here. 
 
#2 Your product catalog is needs to be active on Facebook. 
 
If you haven’t done that yet, get to it here. Set this up before you start tagging because 
you can only use one product catalog for Instagram and if you need to change it, all 
your previous tags will be lost. 

What You Need to Do on Shopify 
 
#1 If you aren’t already, open a store on Shopify. 
 
Shopify leads the way on e-commerce for entrepreneurs and businesses. 

 
#2 You will need to use the Online Sales Channel for Shopify. 
 
If you need to set this up or double check your settings, this article will help. 
 
If you have any other questions on how to get it all setup, Shopify has a detailed guide 
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here. 
 
Now that you have everything setup to sell on Instagram with Product Tagging, let's 
look at what Product Tagging looks like in Instagram. Austin with Lady_Caliber walks 
us through the updated posting process. We also take the customer journey through 
one of Lady_Caliber's product tag posts.  

Part 3: Hands on Guide to Using Product Tagging with 
@Lady_Caliber 
 

 
 

“This is finally that break for stores like mine to make it easier on 
customers. Shorter steps equal a shorter flash to bang.”  

- Austin with Lady Caliber Woodworking 
 
Now that you have everything setup, let’s get hands-on with Product Tagging. Let's go 
step by step through the process of posting with product tagging. Lady_Caliber has 
given us a behind the scenes access using their Instagram during the testing phase so 
we can show you exactly what it looks like and how it works.  
 
UPDATE March 23, 2018: Now that it is public, minor changes in updates may have 
taken place. Submit those here (support@sollevarsisocial.com) so we can update this 
e-book. 
 
Get ready to change the e-commerce game on Instagram. 

Posting Using Product Tagging 
To view the interactive article complete with step-by-step videos of the process in 
Instagram, join or log in to our FREE Members-ONLY blog.  

 
Step 1 
 
Post as you normally would. 
 
͋ RISE UP Tip: Single image posts only at this time, no multiple image posts, no 
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videos yet. 
 
When you get to the New Post page after selecting/editing your image, this is where 
you will be able to tag products. 
 
“Tag Products” will show up below your caption copy along with “Tag People.” 
 
Tap Tag Products. 

 
Step 2 
 
This will take you to the photo image you chose to post. You will tag your products 
much like you tag people. Tap where you want to tag the product. 
 
͋ RISE UP Tip: Austin explained to us she was able to move the tag later as needed. 
You can see there are instructions for this in Instagram’s interface. This is going to be 
helpful for making adjustments to existing posts. She also explained you could add 
product tags to previous posts. 
 
Tap where you want to tag. 

 
Step 3 
 
You should see a list of products. This list will be taken from your Facebook Product 
Catalog, which comes from your Spotify store. 
 
Tap the  product you would like to tag. 
 
͋ RISE UP Tip: Austin let us know that you can only tag up to 5 products at one time. 
 

Step 4 
 
Now that your product’s are tagged in your photo, you can preview them under 
location at the New Post screen. 
 
Tap share when you’re satisfied. 
 
Success! You should now have a dynamic e-commerce optimized post for your 
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Instagram. 
 
͋ RISE UP Tip: Note that there will be a small white shopping icon in the bottom left 
of any photo that includes tagged products. 

Product Tagging from your Customer’s Perspective 
To view the interactive article complete with step-by-step videos of the process in 
Instagram, join or log in to our FREE Members-ONLY blog.  
 
You know how you will tag products. Now, let’s look at what this is going to look like 
for your customers. 
 
On your profile page, your posts are displayed just how they were previously. Except, 
now your posts with product tagging have small white shopping icons. 
 
In the photo view screen, the image is displayed just as before, but there is currently an 
animation which highlights the product tagging. 
 
This is really cool and we hope they keep it active when this feature is available to 
everyone. 
 
First, a white dialogue box in the bottom left of the photo is displayed saying “TAP TO 
VIEW PRODUCTS.” 
 
Next, each location where a product is tagged is highlighted with a white dot. 
 
Last, the animation returns to show only the Product Tagging icon in the bottom left of 
the photo. 
 
Very cool way to make your product’s stand out! This will definitely help with 
conversions as it is a simple eye catcher. 
 
Once you tap the product you are interested, all the product tags pop up. Each 
product tag displays both the Product Name and the price. It may display secondary 
meta-information from your Product Catalogue. We’re not sure but something worth 
noting. 
 
Your customers will then tap the product they are interested in, and enter a product 
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only page still in Instagram. 
 
This product specific page will display the full product image, a shop now banner at 
the bottom, and the product name and price as before. 
 
Interested customers will click the Shop Now banner and enter your Shopify store still 
in Instagram. 
 
Once at this location, the customer can take any actions they would on your page. 
They can scroll down to see more about the product, add it to their cart etc… 
 
͋ RISE UP Tip: This process really highlights the importance of good web design 
optimized for mobile using the Shopify platform. Your customers will be interacting 
with your site on their mobile, and hopefully making purchases all from within 
Instagram using product tagging. 

The New Shopping Section of Insights for Product Tagging 
 
Product Tagging is clearly a powerful new integration and will have game-changing 
impact on e-commerce entrepreneurs and businesses on Instagram. 
 
Data analytics is not Instagram’s strong suit. Like other metrics, you can get a sweet 
but short snapshot at your performance. 
 
There are two key metrics that they share with you to gauge your peformance and your 
ROI for tagging in Instagram. 
 

Views 
 
They snapshot the number of views you received for products on the post. It looks like 
you get one number, a total, for ALL products on the post. There is no differentiation as 
of yet. 
 

Clicks 
 
Shopping Insights provide the number of link clicks on the products in the post. Again, 
this doesn’t segment this out by product. 
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͋ RISE UP Tip: Since you don’t get to segment out your products, test posting your 
products individually to better gauge how your individual products perform on 
Instagram. This can easily be done in addition to multi-product posts. You will have 
plenty of time to post to Instagram. 

Part 4: How to Get Your Instagram Game Up! 
 

 
Product Tagging is a powerful feature. But, if your Instagram is crickets or just not 
measuring up to its potential, then you aren’t going to see any results for your 
business. 

Understand Instagram to Define Your Strategy 
 
Instagram works off a content focused algorithm. It’s pretty simple actually.  
 
You post.  
 
People who follow you see your posts. If they engage with your posts more often, they 
see your posts more prominently than others. 
 
You hashtag, tag people, places, and now tag products. People who search for these 
things find your posts. The more people engage with your posts, the more prominently 
your posts are featured in these different searches.  
 
It becomes far more nuanced and complicated from here but this is the basic idea.  
What does all this mean for your Instagram and your business? 
 
Instagram is a system teaming with opportunities. It starts with your posts.  
 
Organic is very much alive on Instagram. The entire system is built on what we call an 
“organic” algorithm.  

Define Your Strategy 
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How do you define your strategy to capitalize on how Instagram works? 
 
There are many choices. They range in effectiveness, efficiency, and cost. 
 
Here are a few of the best strategies for 2018. 
 

Content (Posting) 
 
One of the most popular ways to level up your Instagram is by trying to get on top of 
the content focused algorithm. Experts will tell you this is how Instagram works. The 
best content wins. Post great content consistently and your Instagram will grow. 
 
However, this strategy requires more than you would think. It also doesn’t look the way 
the experts present it. 
 
First, it requires much more content that you would think. Posting daily will get you a 
very slow trickle of traffic. Posting multiple times a day and you’ve got a small but 
steady flow of traffic. It takes a ton of posting to get even a consistent stream of traffic. 
You probably have experienced this in practice. We see tons of Instagram’s with good 
content that have a very small and slow growing following. 
 
Second, this strategy ends too often with an account that has hundreds of posts and 
not nearly so many followers. On occassion, this strategy will yield more posts than 
followers and even less valuable traffic. 
 
Lastly, posting great content isn’t easy. It is a much larger barrier to entry than the 
experts let on. Big time influencers have teams of expert professionals around them 
creating, editing, compiling, messaging, and crafting their great content. They don’t tell 
you this because they want it to look authentic but they spend thousands if not 5 
figures to get their stuff looking as good as it does. For most small businesses, this 
strategy ends up looking like poorly crafted content which is overposted and is not 
unique to their business or Instagram. This looks like tons of quote posts or selfies.  
 
This stategy seems like an easy, cost effective method but it has a much larger barrier 
to success than most people talk about. The truth that no one tells you is that even 
though the Instagram algorithm is organic, it is not passive. Passive posting is not a 
recipe for growth for 99.999999% of accounts on Instagram. You have to put in to 
place an active strategy on top of a content marketing strategy to win.  
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Passive loses. Active wins.  
 

Paid Traffic 
 
Paid traffic on social media is here to stay. It is the most robust and powerful way to 
grow your busines and your brand on social media. It is how channels like Facebook 
monetize their platform.  
 
Facebook Ads is a particularly powerful platform. This is how you advertise on 
Instagram with sponsored posts. Instagram is owned by Facebook. 
 
However, your efficiency and the effectiveness of your stragey in using Facebook Ads 
to advertise on Instagram is directly correlated to the quality of your funnel and the 
amount you spend. 
 
We see mistakes by new e-commerce stores and digital businesses all the time. Don’t 
dive into Facebook ads expecting to spend $50 or even $500 on a few ads and change 
your businesses trajectory. It takes time to learn the best audiences, content, and build 
a full funnel that functions effectively for your business. Gurus say it easy. It is not. 
 
Paid traffic on Facebook and Instagram comes with a high learning curve, a 
considerable spend, and a fair amount of time to get it all working right. Paid ads are 
not particularly effective in growing an Instagram account - increasing its following and 
providing leads to capitalize on the new product tagging feature. Sponsored posts 
don’t naturally ask for a follow. On the positive side, there is nothing more targeted 
than FB ads and when they work - they are a gold mine of opportunities to grow a 
digital business that can be put on auto-pilot.  
 
Most Facebook ad experts recommend spending $1,000 a month to start, charge 
roughly $2,500-$5,000 to build a full funnel, and another $1,000 a month in FB ads 
management fees. This is your entry point if you do not do it all on your own. 
 
Paid traffic is a great way to grow your business on Instagram but there are some real 
barriers to entry and a learning curve before you develop success. 
 

Instagram Influencers 
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Influencer marketing has gained some momentum in the last few years on Instagram. 
It’s a valid strategy that provides good results that can scale starting with smaller 
budgets. Yet, the strategy can vary substantially in effectiveness while also requiring a 
lot of groundwork and testing. 
 
This strategy is particilalry popular among new e-commerce stores on Instagram. 
However, the expectation rarely seems to match the results. Don’t spend $50 on one 
post with a new influencer you’ve never worked with before and expect a flood of 
sales.  
 
Instead, expect to do a lot of research to find a good set of Influencers. Expect to 
spend weekly and monthly with Instagram influencers. Expect to work on crafting 
many different posts to get new leads until you find a few that work.  
 
Influencer marketing is a campaign not a one and done. The cost is low for an 
individual post but the barrier to entry is developing a framework and strategy that 
works efficiently. Some ads will need to be tailored to growing an engaged following as 
well to nurture longer sales cycles. 
 

Organic Traffic 
 
We’ll keep this section short but we could go on and on about what we believe is the 
best strategy for new and early stage growth businesses on Instagram.  
 
This is our passion and we have not come across anything as successful in growing 
your business on Instagram without a much much larger spend or resources and time. 
 
This very cost effective strategy can do great things for your Instagram and you can do 
it on your all on your own, for FREE. Check out our 10x strategy walkthrough in our 
free, Members-ONLY blog as we go step by step through the process and give you 
best practice tips we’ve learned growing our client’s Instagram businesses. 
 
On the other hand, we also offer a premuim, business-level managed service plan. Our 
service saves small businesses valuable time so they can operate on their Instagrams 
on organic business fuel without spending all of your precious time as an entrepreneur 
being active on IG. 
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See what our strategy and service have done for Instagram brand’s like @billbuster95 
who just celebrated their 10,000 follower milestone. Check out here and get a taste of 
the amazing results you get from active, organic growth. 
 

 
 
On the way to 10,000 followers, there were a lot of smaller milestones along the way.  
 
15,000 in targeted, organic traffic a month is enough to change your business and 
Instagram.  
 
Organic traffic grows your Instagram and your business in powerful ways.  
 
Ê 28,759 likes on their 48 posts. Unbelievable engagement! 
Ê 48 total posts when they reached 10,000 followers! That’s awesome for not having 
to churn out tons of content. @billbuster95 proves that good, steady content wins 
when you actively use organic traffic! 
Ê Averaging around 600 likes per post. 
Ê ~14 comments per post. YES! 
Ê Featured on Top Places search for the 11th biggest city in the US.  
Impressive! This has happened for them on more than one occasion and in multiple 
cities. 
Ê Featured in Top Posts for numerous different hashtags. 
 
With shoppable posts on Instagram, organic traffic will not only turn into followers, but 
buyers with a single tap. It’s the most powerful combination in social media. 
 
Organic traffic is the best fuel we have found to fan the flames of a shoppable 
Instagram.  
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It’s pretty simple. Organic traffic offers inexpensive, yet still targeted people that 
convert into followers and buyers naturally. 
 
Product tagging and shoppable posts provide a much more powerful engine for 
conversion on Instagram. This opportunity makes it essential that you level up your 
Instagram with consistent traffic month over month.  
 
An empty Instagram or a weak strategy will get you poor results.  
 
For best results, do as many of these strategies over time as you can with the 
resources you have and see them blossom into a growing business. It’s rarely about 
one thing. 
 
Start Winning Today!  
 
 

Thank you for reading. We hope this is helpful to you.  
 

Best of luck in gowing your business on Instagram. Rise up! 
 
 
 

For full access to helpful tips, strategies, and hands-on guides like this one, 
join our FREE Members-ONLY blog.  

 
Click the image below. 
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